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Welcome to 
theprpartnership’s 
quarterly electronic 
newsletter, our 
way of keeping in 
contact with you 
and showcasing our 
recent activities.
Despite the on-going challenges of 
COVID-19 with working from home and 
Zoom calls the order of the day, we have had 
a busy few months working alongside clients 
across a range of industries.

We managed media relations activity 
to announce major milestones on two 
of Sydney CBD’s most exciting new 
developments - Brookfield Properties’ 
Topping Out of Brookfield Place Sydney 
and the official opening event for 388 
George Street, co-owned with Investa Office 
Property Partners.

Further south, Tipalea Partners successfully 
pre-leased 80% of its new Glebe Hill Village 
development throughout COVID and we 
publicised this in Hobart and property 
industry media.

Media appetite for market commentary from 
respected thought leaders has remained 
strong over the last few months. We helped 
real estate investment specialist Patrick 
Leo’s voice to get out into the marketplace 
with an opinion column on how Aussie 
ex-pats are returning home and buying 
our housing market.

We also publicised survey results from long-
standing client Stamford Capital’s third Real 
Estate Debt Capital Markets Survey and new 
client Commercial Asset Finance & Brokers 
Association (CAFBA)’s first-ever Aggregator 
Benchmark Report.

We hope you find the stories in this issue 
interesting and always welcome any 
feedback you may have. If you no longer 
wish to receive our newsletter, please click 
the unsubscribe link provided at the bottom 
of the email.

Wishing you and your family a very Merry 
Christmas, a happy and safe holiday season 
and every happiness for 2021.

Suite 1006, Level 10, MLC Centre, 19-29 Martin Place, Sydney NSW 2000 
T 02 8880 9377 | www.prpartnership.com.au

 

 

SYDNEY’S CBD 
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Wynyard Place has been named Brookfield Place at a topping out ceremony on Monday.  

The new office tower at 10 Carrington Street will comprise 68,000sq m of office space and about 

7000sq m of retail space. About 80 per cent of the office area has been pre-leased, including to major tenants NAB and Allianz. 

It will also be home to Brookfield’s new Asia Pacific headquarters. 

Co-head of Brookfield Properties Carl Schibrowski, who leads the team responsible for the 

development, said the leasing market had slowed but he was confident about finding tenants for the 

last 20 per cent of the tower. 

 

"The entire market is seeing a bit of a pause in leasing," he said. "There's no great impetus for tenants 

to make a bold move and some tenants have fallen away in that regard, and then you have other tenants 

who are making bigger changes, whether they are changing the format of their workplace, or they 

are down-scaling, or splitting their tenancies between city and other markets across Sydney. 
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$2 billion Brookfield Place on track for 

completion next year 

 
Ingrid Fuary-WagnerReporter 

Aug 24, 2020 – 5.46pm 

 
A $2 billion office and retail development connecting Wynyard Station to George Street in the Sydney 

CBD is on track for completion in the second quarter of next year, coinciding with a weakening office 

market, but owner and developer Brookfield is unperturbed and says its focus remains on high-quality 

office towers. 

The project hit a milestone as construction of the centrepiece tower reached its highest point at 27 

storeys and the site formerly known as Wynyard Place was renamed Brookfield Place during a topping 

out ceremony on Monday. 

Global real estate giant Brookfield Properties is changing the face of Sydney’s CBD as two major mixed-use 
developments come to life on George Street. theprpartnership announced its landmark milestones with the Topping 
Out of Brookfield Place Sydney above Wynyard Station, and the recent completion of the high-end office and retail 
development, 388 George Street.

Brookfield Properties recently celebrated the ‘Topping Out’ and renaming of its prestigious new $2 billion-dollar 
precinct above Wynyard station. The precinct was renamed Brookfield Place Sydney, the premium brandmark 
awarded by Brookfield to a select group of best-in-class, large commercial property precincts worldwide. Just five 
other Brookfield Places exist in the world with sister assets located in New York, Toronto, Calgary, Dubai and Perth.

theprpartnership was responsible for managing media relations for the event including inviting broadcast media to a 
doorstop opportunity at the site before a private event on the rooftop. We were successful in attracting a strong media 
presence with representatives from many of the major TV networks attending. 

We also managed the media announcement of Brookfield 
Properties opening ceremony marking the completion 
of its $200 million redevelopment at 388 George Street, 
co-owned by Oxford Investa Property Partners. The 
milestone was celebrated with an on-site ceremony 
where Sydney Lord Mayor Clover Moore officially 
declared the precinct open – and we were able to again 
achieve coverage on both 9News and 7News Sydney. 

What worked? The timely announcement of milestones 
on some of Sydney’s most iconic developments. The 
professional production of high-quality video footage 
assisted broadcast media in compiling news stories. 



 

 

Journalists always love statistics and our recent work profiling survey results for 
the Commercial Asset Finance & Brokers Association (CAFBA) and long-term 
client Stamford Capital, is further testimony to this.

We announced CAFBA’s inaugural broker survey results to media, providing 
quality data on commercial broking for the first-time ever and also reporting the 
early impacts of the pandemic on the industry. Broad coverage was achieved in 
a range of titles including The Australian Financial Review and specialist small 
business titles and finance publications such as Inside Small Business and 
Australian Broker.

Stamford Capital also recently released its third Real Estate Debt Capital 
Markets Survey, the first to capture changes in sentiment from COVID-19.

theprpartnership managed media activity including drafting media materials, 
staged distributions and coordinating interviews. Results included coverage in 
a range of media from The Australian Financial Review and The Sydney Morning 
Herald to industry titles including Urban Developer, Property Australia and 
Australian Property Journal.

What worked? ? High-quality empirical datasets capturing a snapshot of 
the market after the early stages if the pandemic and evidence to back-up 
sentiment. CAFBA’s results were of particular interest as inaugural results while 
Stamford Capital’s have been a barometer of sentiment for three years, allowing 
for greater comparisons over time.

SURVEY STATS 
A WINNER IN MEDIA

WORDS OF WISDOM
“Publicity is absolutely critical. A good PR story is infinitely more effective 
than a front-page ad.” - Sir Richard Branson

“If I was down to the last dollar of my marketing budget, I’d spend it on PR!” 
- Bill Gates

Real estate and property investment specialist Patrick Leo has again reinforced its 
expert status with the help of theprpartnership by providing unique, timely commentary 
around the Australian housing market with a focus on migration trends during 
the pandemic.

Managing Director of Patrick Leo, James Nihill’s insightful take on the new migration 
trends we’ve seen this year and what we can expect in 2021 has caused other 
commentators’ ears to prick up.   

“Whilst immigration is stagnant and vacancies have slightly increased, we are now 
seeing an unanticipated rise in interstate migration and the emergence of a new 
trend – the return of the Aussie expat,” says James. 

James’ article outlining how Australia is already seeing an unprecedented number 
of Australians returning home due to the pandemic may cause a ‘migration tsunami’ - 
meaning that it’s not all doom and gloom for the Australian property market. 

Leading Sydney-based property 
development and investment group 
Tipalea Partners has defied all odds during 
COVID-19, recently announcing that its brand 
new $30 million retail centre Glebe Hill Village 
in Hobart is now 80 per cent pre-leased. 
Impressively, eight leases were negotiated 
during COVID-19 including locking in anchor 
tenant Coles and a drive-thru McDonald’s.

EXPERTS ON 
EXPATS

IT TAKES 
A VILLAGE

Our column written for Patrick Leo 
highlighting this expert opinion 
achieved coverage across key 
national real estate publications 
such as news.com.au, realestate.
com.au, Property Observer 
and Australia Property Investor 
magazine, as well as Sydney’s 
The Sunday Telegraph. 

What worked? Opinion backed 
by facts that is packaged well for 
media who maintain an on-going 
appreciation for James’ insightful 
yet candid take on property trends.

 

 

Property Observer 
23 November, 2020 
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Australia is sunny with a chance of expat tsunami: James 

Nihill 

 

EXPERT OBSERVER There’s no escaping the monumental consequences we’ve experienced throughout COVID-19. 

From the devastating impacts on our health, lifestyle, employment, to the border closures 

preventing us from seeing loved ones. 

The current global health crisis is a leveller and does not discriminate, impacting every single 

one of us. The immediate dialogue around international border closures is the lack of 

overseas travel, but it’s time to look at what the impact of reduced immigration will have on 

our housing market, and more specifically, on property investment. 2020 has been full of 

uncertainty and property investors have every right to be on the edge of their seats, yet the 

 

 

RealEstate.com.au 

23 November, 2020 

 

Australians returning home due to 

COVID-19 could lead to extremely high 

housing demand 
 
Matt Bell 

 
22 Nov 2020 

 

 

Returning expats are adding to the competition for houses in Sydney.  

 

 

A wave of Australians returning home due to COVID-19 is contributing to growing property 

prices. 

With DFAT figures showing 389,000 Australians having returned home since March, many 

industry figures believe the demand for property from expats combined with a shortage of 

stock across the state could lead to extremely high housing demand and price growth. 

Many agents across Sydney are already seeing a willingness from expats to pay premium 

prices for the little stock available. Max Walls International agent Anthony Walls who specialises in the expat market, said he 

has noticed expats outpricing locals for many properties, including one who paid 20 per cent 

above the asking price due to the weak Australian dollar. 

 

 

 

 

REA chief economist Nerida Conisbee said Byron Bay has been popular with people based in the 

United States. 
 

“Byron Bay is the most desired spot at the moment for US based buyers and has been 

growing in popularity thanks to high-profile residents such as Chris Hemsworth and Elsa 

Pataky.” 

Foreign property investors are only permitted to purchase new properties and cannot buy 

established housing. 

Managing director of property group Patrick Leo, James Nihill, said he has been shocked by 

the volume of expats returning home, which he believes will result in the population growing 

despite the borders being shut to non Australians. 

 

 

Acquired by Tipalea Partners in 2016, the site is in close proximity to several new residential estates in Hobart’s 

popular eastern growth corridor. The 5,900 square metre Glebe Hill Village shopping centre is set to deliver a new standard of convenience retail and 

consists of Coles plus 17 specialty shops in an air-conditioned mall with 260 car spaces in an expansive, completely 

on-grade car park. Glebe Hill Village will provide the largest only full-line supermarket in the primary trade area. It is also on track to 

become Hobart’s most connected retail centre with a suite of innovative Smart-Tech features including its own App, 

free wireless phone charging and Wi-Fi, real-time air quality monitoring, smart bathrooms that monitor water 

usage, parcel lockers, recycling stations and electric vehicle chargers. 

CEO of Tipalea Partners, Scott Spanton, said that the demand they have experienced from retailers for this new 

centre is testimony to how vital it is for the community. 

“More than ever, the jobs created by this investment are desperately needed. Despite all the gloom of this year, these 

forward-thinking retailers realise we are still 18 months away from opening and that we will eventually come out of 

this pandemic,” Mr Spanton said. “Glebe Hill Village is essential infrastructure for what is Hobarts fastest growing catchment and will create around 

200 jobs during construction and over 350 ongoing jobs once the centre opens. McDonald’s alone is expected to 

employ around 100 people across a mix of full time, part-time and casual roles, with training and development a 

focus for these new employees,” he commented. 

Aside from Coles, other retailers secured so far include McDonald’s, Australia Post, a chemist and medical centre, 

bottle shop, King of the Pack tobacconist and a nail salon. All leases were brokered by Lewis Torkington and 

Ashleigh Wearne of CBRE. “We expect to be able to announce even more leasing deals shortly and for the remaining tenancies we are targeting 

quality food and beverage tenants, café, sushi, butchers, hairdressers, dentists, optometrists and hearing uses,” Mr 

Spanton shared. 
Construction on Glebe Hill Village is set to commence in early 2021, with the centre expected to open in mid-2022. 

 

 

 

The Mercury  19 November, 2020 
 
  

 

Build  
25 November, 2020 

 
 

 
 

New $30M Hobart retail centre pre-leased during COVID-19 

24 Nov, 2020 
 

 

Artist’s impression of Glebe Hill Village, courtesy of Tipalea Partners. 

Glebe Hill Village in Hobart is charging ahead with plans to start construction in 2021. Property 

development and investment group, Tipalea Partners, recently announced the new $30 million retail centre 

was now 80 per cent full. 

 
Eight leases have been negotiated during COVID-19 including locking in anchor tenant Coles and a drive-thru 

McDonald’s. 

Located at the intersection of the South Arm Highway and Pass Road in Howrah, Glebe Hill Village represents the 

first new neighbourhood shopping centre in metropolitan Hobart in over a decade. 

Tipalea’s Glebe Hill Village will be the first new neighbourhood shopping centre in 
metropolitan Hobart in over a decade and has the local community excited - providing 
jobs and much needed new retail variety to the area.

theprpartnership managed the media announcement of the new major retail centre, 
and achieved widespread local coverage including Hobart’s major local newspaper 
The Mercury, as well as national online publications such as Build Australia and 
Australian Property Journal.

What worked? An authentic community-minded story about much needed 
infrastructure, coupled with media appetite for transactions.
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The data showed that, as of February 2020, 72.9% of new commercial asset finance 

transactions were being settled through commercial brokers – up from 67% in 2017. 

While the figures confirm the value delivered by commercial brokers, CAFBA president David 

Gandolfo believes the industry “urgently needs to address issues surrounding professional 

education and regulation” as more residential mortgage brokers seek to diversify into 

commercial finance. 

“The commercial finance sector is largely self-regulated, and it is critical that the industry acts 

to maintain its professionalism,” said Gandolfo.   

CAFBA has predicted the trend of resi brokers transitioning into the commercial sector will 

continue to grow, particularly in the current COVID-19 climate. 

“We welcome new entrants into commercial broking, however it’s vital that they learn these 

skills to contribute effectively and operate in the profession of commercial finance,” said 

Gandolfo. “Through the Institute of Strategic Management, we have developed specific courses to 

assist the pathway into commercial broking, the Certificate IV in Financial Services: 

Specialising in Commercial & Asset Finance and the more advanced Diploma in Financial 

Services: Complex Issues in Commercial Lending. 

“By obtaining these qualifications, you can successfully equip the resi broker to operate in the 

commercial finance space.” 

However, CAFBA has highlighted that only 64% of aggregators have minimum educational 

requirements to on-board brokers, instead relying on years within the business, industry 

references and peak body membership. 

As such, in addition to its own efforts, the association has called on aggregators to step up 

and do more to help “uphold industry standards” through supporting minimum education 

requirements and more actively investing in training to assist residential brokers in 

transitioning into the commercial space.  

Related stories: 

• The danger of diversification 

• Lender creates commercial training for resi brokers 

 

 

 

Australian Broker 

23 September, 2020 

 
 

 

Commercial brokers grow market 

share 
HomeNews 

by Madison Utley 23 Sep 2020 

 

 

Latest News 

While commercial finance broker market share is continuing to grow, as documented in the 

inaugural Aggregator Benchmark Report just released from the Commercial & Asset Finance 

Brokers Association of Australia (CAFBA), the group is becoming increasingly vocal about 

the need for further professional education to sustain the trajectory of growth. 

The report is the first data set available for commercial finance aggregation and will serve as 

a barometer of sector scale and market sentiment moving forward; a total of 11 aggregators 

participated in CAFBA’s research, representing 11,490 individual commercial brokers and 

around 300,000 individual finance deals. 

 

The Australian Financial Review       

29 September, 2020     

 


